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C O N T A C T

E X P E R I E N C E

Entrepreneur and human-centered strategist with prowess in
incorporating user experience into the retail and financial tech space.
Possesses 6+ years of UX design and content strategy experience.

P R O F I L E

BUSINESS OWNER 
SIENNA SKY BOUTIQUE  |  FEB 2021  -  PRESENT

SENIOR UX STRATEGY CONSULTANT
CIGNA  |  DECEMBER 2021  -  OCTOBER 2022 (CONTRACT)

Cont rac ted fo r  Expres s  Sc r ip t s  pharmacy ,  a  subs id ia ry  o f  C igna ,
on  content  s t ra tegy  pro jec t s  such  as  revamp of  an  ex i s t i ng
content  s t y l e  gu ide  in to  a  content  des ign  sy s tem
Respons ib le  fo r  a l ign ing bus ines s  goa l s  w i th  use r  needs  as  we l l
a s  ensur ing  that  any  d ig i ta l  exper iences  were  bu i l t  content - f i r s t
and fo l l owed the  content  s t y l e  gu ide .
Co l laborated w i th  d i f fe ren t  bus ines s  par tner s  to  ensure  the  s ty le
gu ide  met  needs  and expec tat ions  fo r  a  var ie ty  o f
commun icat ion  channe l s
Led the  d i s cus s ions  on  how to  in tegrate  the  content  s t y l e  gu ide
in to  a  des ign  sy s tem to  ensure  that  fu tu re  pharmacy  exper iences
were  c reated us ing  a  content - f i r s t  s t ra tegy .

Founded S ienna Sky  Bout ique ,  an  on l ine  and in -per son  c lo th ing
and acces so r i e s  s to re  fo r  women
Created a  brand to  a t t rac t  m i l l enn ia l  women and bu i ld  the i r
c lo se t s  w i th  min ima l i s t i c ,  f emin ine ,  and c las s i c  fash ion
Researched and des igned s to re  webs i te  us ing  Shop i fy ,  i nc lud ing
craf t ing  a l l  content  fo r  sa le s  and marke t ing
Pro jec t  earn ings ,  ba lance  budget s ,  and main ta in  a  pro f i tab le
bus ines s
Led and executed buy ing s t ra tegy  and manages  vendor
re la t ionsh ips  fo r  qua l i t y  i nventory
At tended appare l  marke t s  to  keep a  pu l se  on  t rends  and work
d i rec t l y  w i th  vendor s
Managed and executed a l l  s to re  operat ions ,  i nc lud ing
employees ,  sa le s  f l oor ,  and s tock /backroom

LEAD CONTENT DESIGNER
HILTON  |  FEB 2023 -  PRESENT

Serve  as  the  sub jec t  mat te r  exper t  i n  d ig i ta l  content  exper ience
fo r  a  new bus ines s  approach to  marke t ing  H i l ton  proper t i e s  and
exper iences
Lead and s t ra teg i ze  pro jec t s  f rom a human-cente red approach
Meet  w i th  in te rna l  par tner s  to  d i s cus s  bus ines s  goa l s  and work  to
def ine  aud ience  needs
Respons ib le  fo r  a l ign ing bus ines s  goa l s  w i th  use r  needs  as  we l l
a s  ensur ing  that  any  d ig i ta l  exper iences  were  bu i l t  content - f i r s t
and re f l ec t s  the  H i l ton  brand
Co l laborates  w i th  d i f fe ren t  bus ines s  par tner s  to  ensure  content
meet  the  needs  and expec tat ions  o f  a  var ie ty  o f  commun icat ion
channe l s
Advocate  fo r  u se r s  th rough vo i ce ,  tone ,  d i c t ion ,  and more ,
ensur ing  a l l  d ig i ta l  and non-d ig i ta l  exper iences  speak  the i r
everyday  language and c reate  mean ingfu l  b rand conver sa t ion
Bu i ld  and execute  content  s t ra tegy  p lans  fo r  new exper iences
Coach par tner s  to  ensure  cand idate  exper iences  use  language
that ' s  c l ear ,  human ,  and use fu l
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C O N T A C T

Guided and improved overall experience and feature-specific strategy
through conversation design
Helped drive a vision for product content across all platforms
Provided leadership to the content strategy and UX teams to ensure content
meets both business objectives and user needs
Collaborated with designers, product managers, developers, and quality
assurance engineers to write easy-to-understand user interface text.
Gathered and prepared product documentation and new release highlights
for cl ients
Reviewed, edited, and developed internal processes and documents
Improved the application through content reviews and user testing
Researched, analyzed, and provided usabil ity feedback to the product team.
Assisted in maintaining an application content style guide

USER EXPERIENCE WRITER I I
CVENT   |   AUG 2017  -  APR 2019

Plan and develop content to drive conversation about the Spark Business
credit card brand and increase credit card application conversion
Gather business and user insights to create content strategy plans for
improving our existing website pages, referral program, and application as
well as credit decisions, underwriting, and customer experiences
Collaborate with UX designers, researchers, product managers, and
business analysts to create holistic digital experiences
Coach teams to ensure customer experiences use language that's clear,
human, and useful
Lead content strategy workshops to help teams approach projects from a
content-first design standpoint
Advocate for customers through voice, tone, diction, and more, ensuring all
digital and non-digital experiences speak their everyday language and
create meaningful brand conversation
Interview business customers to understand needs and wants of content
Test content with customers and iterate on content based on results
Use business and customer data to drive and support messaging decisions

SENIOR UX CONTENT STRATEGIST ,  SMALL BUSINESS CARD
CAPITAL ONE  |   APR 2019   -  APR 2020

SENIOR UX STRATEGIST ,  TALENT MARKETING
CAPITAL ONE  |   APR 2020 -  DECEMBER 2021

Serve  as  the  sub jec t  mat te r  exper t  i n  u se r  exper ience  fo r  the  Cap i ta l
One Career s  webs i te  and lead webs i te  pro jec t s  f rom a human-
cente red approach
Meet  w i th  in te rna l  par tner s  to  d i s cus s  bus ines s  goa l s  and work  to
def ine  aud ience  needs
St ra teg i ze  and co l laborate  w i th  ex te rna l  agency  and in te rna l  par tner s
to  bu i ld  ho l i s t i c  webs i te  exper iences
P lan  and conduct  u se r  re search ,  compet i t i ve  ana ly s i s ,  and s takeho lder
in te rv iews ,  as  we l l  a s  s i t e  aud i t s ,  to  prov ide  in s igh t s  on  use r  behav io r
and in fo rm fu tu re  des igns
Ba lance  bus ines s  s t ra tegy  w i th  re search  in s igh t s  to  generate  un ique
so lu t ions  fo r  d ig i ta l ,  cand idate  exper ience  needs
Synthes i ze  d i s covery  re search  in to  a  s t ra teg i c  approach and c reate
de l i ve rab le s  to  share  w i th  par tner s
Advocate  fo r  cand idates  th rough vo i ce ,  tone ,  d i c t ion ,  and more ,
ensur ing  a l l  d ig i ta l  and non-d ig i ta l  exper iences  speak  the i r  everyday
language and c reate  mean ingfu l  ta len t  b rand conver sa t ion
Bu i ld  content  s t ra tegy  p lans  fo r  new and redes igned exper iences
Immerse  ta len t  b rand and ente rpr i se  des ign  sy s tem s tandards  in to  the
webs i te
Coach par tner s  to  ensure  cand idate  exper iences  use  language that ' s
c l ear ,  human ,  and use fu l



E D U C A T I O N  &  C E R T I F I C A T I O N S

James  Madi son  Un ive r s i t y  |  2016
Bache lo r  o f  Ar t s ,  Cum Laude
Wr i t ing ,  Rhetor i c  and Techn i ca l  Commun icat ion
Minor  in  In s t ruc t iona l  Des ign

S K I L L S

Apparel buying
Visual merchandising
Customer service
Retail marketing
Social media
Content-first design
Content strategy, development
and management
User research and audience
analysis
Strategic project planning and
training
Agile development cycle
Tracking and performance
analytics

AP/Chicago/MLA style 
Mac OSX/Windows
Basic HTML/CSS
Microsoft Office Suite
GSuite
Google Analytics
Salesforce
WordPress, Squarespace
Atlassian 
Mural
Figma
InVision
Adobe InDesign
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Responsible for overall support to the content team by writing, editing,
proofreading, and researching; managed several projects; contributed to
monthly/quarterly results reporting and various tracking projects:
Drafted content across several projects (case studies, newsletters, feature
stories, blogs, white papers, cl ient commentaries, informational guides,
education programs, dealer/distributor promotions and programs, website
development, online services, award submissions, etc)
Acted as client contact for the content portion of multiple accounts
Attended client tradeshows to provide sales and media support
Collaborated and shared insight w/ client sales teams on agency support
services
Assisted in preparing yearly cl ient communications plans
Researched, drafted, copy-edited, and proofread (using AP Style) all
content before submission to the client
Managed tracking and analytics component of content deliverables using
Google Analytics, MailChimp, and Salesforce's ExactTarget
Assisted with the creation and execution of the content portion of plans
and RFPs
Accurately incorporated client and staff edits into written material
Assisted with LMO's marketing efforts by providing copyediting and
proofreading skil ls .

PUBLIC RELATIONS COMMUNICATIONS SPECIALIST
LMO |  AUG 2016  -  AUG 2017

Corne l l  Un ive r s i t y  |  2021
Cer t i f i ca t ion ,  User  Exper ience  Des ign


